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campaign, and by giving their time and skills 
through our Team Depot volunteer program, 
bringing our purpose to life in communities from 
coast to coast. 
 
On behalf of the Board, I extend my gratitude to 
our associates, customers, vendors, suppliers, 
and community partners. Your commitment fuels 
our mission and strengthens our ability to drive 
lasting change. 

With gratitude,

Doug Graham 
Chair, The Home Depot Canada Foundation 
Vice President, Marketing and eCommerce, 
The Home Depot Canada 

Letter from Our Board Chair

I am proud to share the progress The 
Home Depot Canada Foundation has made 
in advancing our mission to end youth 
homelessness in Canada. This year marks 
another important step forward in our journey, 
building on past momentum and reinforcing 
our commitment to creating brighter futures 
for youth across Canada. As Board Chair of 
The Home Depot Canada Foundation, I remain 
deeply committed to investing in interventions 
that create new opportunities for youth 
experiencing homelessness.  
 
Recently, The Home Depot Canada Foundation 
commissioned Blueprint to evaluate and help 
us measure the impact of the dollars we invest 
annually. As a result of this work, we can 
confidently say 93% of the youth in our funded 
programs have increased confidence to build 
a career and 95% have improved employability 
skills. Most importantly, we learned that two 
thirds of youth supported by our programming 
have secured and maintained stable housing. 
You can learn more about these amazing results 
in the pages ahead on how our work is having a 
long-term impact.  
 
In 2025, we invested more than $12.2 million in 
grants, supported 179 charitable partners and 
engaged thousands of associates through Team 
Depot volunteerism. Together, we are building 
capacity for organizations across Canada to 
deliver sustainable, impactful solutions. Our 
associates across Canada continue to play a 
vital role in advancing this mission. They do 
this through annual fundraising alongside our 
customers during The Orange Door Project 

2025 Community Build with 360ºKids

We surpassed $94 million invested  
to date, with $12.2 million 
contributed in 2025 



Strategic Priorities 

Creating New Paths For Youth 
Experiencing Homelessness 
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Our Commitment  

Strategic Priorities   

Pledge Tracker 
To date, The Home Depot Canada Foundation has invested 
$94 million toward its $125 million pledge to prevent and end 
youth homelessness by 2030.

$0 $125M$94M

At The Home Depot Canada Foundation, we are dedicated to ending youth homelessness in Canada. 
We believe that when young people have access to housing, holistic supports, and opportunities for 
education and employment, they can build brighter futures and stronger communities.  

Our work is grounded in three core priorities, which guided our investments and partnerships 
throughout 2025.

Strengthening Wraparound Supports (Page 10)

Expanding Stable Housing (Page 12) 

Preparing Youth for Employment (Page 14) 

We invest in holistic, community-based initiatives that address the multifaceted needs of 
vulnerable youth, from mental health and family stability to education and life skills.  

Impact: In 2025, we funded 209 wraparound support programs, supporting youth through 
early intervention, mental health care, family stabilization, and shelter diversion. 

We support mission-aligned partners in creating and scaling transitional and supportive 
housing options that provide young people with safe, secure places to call home. 

Impact: In 2025, we supported 136 housing programs, creating safe and stable housing 
opportunities for youth. 

We fund programs that equip youth with job readiness skills, mentorship, and pathways to 
meaningful employment, helping them achieve independence and long-term success. 

Impact: In 2025, we funded 98 job readiness and life‑skills programs, supporting youth to 
build confidence, job readiness, and workforce skills. 



Together with 179 charitable partners, we advanced innovative programs, strengthened 
community capacity, and expanded opportunities for young people to thrive. 

Through our Strategic Partnerships, TradeWorx™, the Orange Door Project Campaign, 
Youth Opportunity Grants, and Team Depot Charity Partner Grants, the Foundation 
invested $12.2 million in organizations in leading this work. 

This impact was made possible by the generosity of our customers, the dedication 
of our associates, and the support of our vendors and suppliers. Together, 
communities across Canada are creating stronger pathways to stability, opportunity,  
and belonging for young people. 

30,000+

215

$12.2M 

100%

179

48,000

336

6,800

At-risk youth and youth experiencing homelessness supported in Canada

TradeWorxTM youth supported – contributing to 1,000+ youth trained,  
housed, and employed to date

Invested

Stores supported 
local partners

Partners

Hours 
Volunteered

Grants

Associates participated 
in Team Depot

In 2025, The Home Depot Canada Foundation 
deepened its commitment to preventing and 
ending youth homelessness across the country
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2025 Community Build with 360ºKids

2025 Highlights 
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Through years of strengthening measurement alongside Blueprint and our partners, 2025 
gave us our first opportunity to examine the impacts of 2024 — and we are now seeing 
not only outcomes, but the story behind them. This shared evidence shows what builds 
confidence, supports wellbeing, and helps youth move from crisis toward stability — all 
through a low-burden, practical approach grounded in the data partners already collect.

Across Canada, partners shared that strong measurement systems matter — not just 
for accountability, but for delivering better support. Shared data helps organizations 
compare outcomes, identify gaps, and coordinate prevention efforts, contributing to a 
more connected, evidence‑informed youth homelessness sector.

Our commitment to measurement is not about numbers alone. It is about understanding young 
people’s journeys, supporting continuous learning, and ensuring organizations have the insight  
they need to help youth build stability, purpose, and possibility.

2025 marked a turning point in  
how we understand our impact

What Partners Are Telling Us

2024 At A Glance

What Funding Supports

How Funding is Structured
How Funding Strengthens Organizations

$7.24M 20,000+ 91,000+ 48,000+
invested across three 

funding streams
youth reached hours of wraparound 

supports
hours of employment 

training

Stable housing & shelter

Funding often  
makes new or expanded 

services possible.

 Funding enables program 
expansion without  
destabilizing core.

 Flexible funding creates space 
to pilot and innovate without 
disrupting essential services.

Small & Emerging 
Organizations

Mid-Sized 
Organizations

Large  
Organizations

Employment readiness  
& skills development

Prevention &  
Wraparound supports

Strategic Partnerships 
Scale and stability for prevention, housing, and employment programs

Youth Opportunity Grants 
Flexible funding enabled smaller and emerging organizations to respond to local needs

TradeWorx™  
Intensive, employment‑focused pathways with strong program completion and hiring outcomes

Our evaluation work is conducted in partnership with Blueprint, a leading evaluation firm that 
specializes in building practical, sector‑aligned evidence frameworks for social impact organizations.

Strong youth outcomes 
Most youth report gains in confidence, skills, and housing stability 
— key precursors to independence.

Services are valued 
Satisfaction rates show that supports are not just delivered, but 
experienced as meaningful and responsive.

Employment pathways work  
Intensive employment models, like TradeWorx™ programs, show 
strong completion, skills development, and job outcomes.

Housing stability is strengthened  
Wraparound supports play a critical role in helping youth secure 
and maintain housing.

Youth are developing the foundations for stability 
and independence

93%
increased 
confidence

69%
youth 
satisfied

95%
improved 
employability

63%
secured stable 
housing

Evidence Strategy 

8 9



10 11

$736,000

$1,640,000

$241,000

$905,000

$6,600,000

$1,160,000

$362,000

$126,000

$373,000

$63,000

3,045

2,717

280

2,632

17,086

3,691

300 

75

520

66

invested

invested

invested

invested

invested

invested

invested

invested

invested

invested

youth supported

youth supported

youth supported

youth supported

youth supported

youth supported

youth supported

youth supported

youth supported

youth supported

2025 
Investments 
Across Canada 
include: 

147
69

56
58

75

19

Transitional & 
Supportive Housing

Emergency &  
Crisis Housing

Employment &  
Life Skills

Prevention & 
Diversion

Wraparound Support 
Services

Permanent Housing 
Development

Celebrating 2025



Strengthening Wraparound Supports 
Youth thrive when they have access to wraparound supports that meet their full range of needs. 
Strong prevention strategies are the first step—ensuring young people are supported long before 
challenges escalate. 

At The Home Depot Canada Foundation, we invest in holistic, community‑led initiatives that build 
stability, resilience, and opportunity for young people. By strengthening school‑based programs, 
family supports, and community partnerships, we help partner organizations create stronger 
pathways to long‑term stability.

In 2025, funding strengthened CFY’s prevention 
hub at Carters Hill Place, where youth accessed 
low‑barrier supports, shared meals, medical 
care, and trusted relationships. Through 
Outreach and Youth Engagement, Family and 
Natural Supports, and rapid‑rehousing supports, 
CFY helped young people stay connected, 
navigate systems, and move toward stable, 
healthy futures. 

The Victoria Native Friendship Centre is an 
Indigenous‑led organization supporting the 
well‑being of urban Indigenous people on 
Southern Vancouver Island. In 2025, VNFC’s 
Youth Department helped young people 
strengthen life skills, secure housing and 
employment, reconnect with family, and improve 
personal well‑being. Youth accessing one‑on‑one 
supports met challenges with confidence, backed 
by dedicated Youth Support Workers. 

Culturally Grounded  
Pathways for Youth  

Victoria Native Friendship Centre (VNFC)  

Youth Opportunity Grant Recipient  

Victoria, BC 

Wraparound Housing Supports for Rural Youth   

Cornerstone Landing Youth Services (CLYS)  

Youth Opportunity Grant Recipient  

Carleton Place, ON  

A Hub for Youth and  
Family Stability  

Choices for Youth (CFY)     

Strategic Partner  

St. John’s, NL  

Project Highlights

Cornerstone Landing Youth Services provides assistance to youth age 16-24 who are experiencing 
or are at risk of homelessness in Lanark County. In 2025, CLYS expanded its Housing First for 
Youth supports across rural Lanark County, enhancing mobile outreach, sustaining its transitional 
home, and providing rent supplements to help young people maintain stable housing. 

As one of Edmonton’s only remaining youth 
drop‑in spaces, OSYS provides culturally 
grounded, low‑barrier supports for youth aged 14-
24. In 2025, funding helped sustain programming 
at their new location, supporting an average of 
159 youth each month with basic needs, stability, 
and trusted relationships during a period of 
significant transition. 

A Low Barrier Space  
for Youth Well-being  

Old Strathcona Youth Society (OSYS)  

Youth Opportunity Grant Recipient  

Edmonton, AB “
”

I came for a warm place to be during 
the day and to get my basic needs 
met; clothing, hygiene, snacks, and 
daily meals… While coming to OSYS, 
I worked with staff to secure income 
and employment options. With OSYS’s 
support, I was able to rent my own place… 
Whenever I heard someone asking about 
community supports, I tell them to go to 
OSYS.

   �Keyanna,  
Youth, OSYS

“

”
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Photo courtesy of OSYS
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Strengthening Wraparound Supports 



Expanding Stable Housing

Expanding Stable Housing 
Ending youth homelessness means creating stable, long‑term housing options. We invest in 
transitional and supportive housing, and in community‑led initiatives that expand safe, reliable 
places for young people to call home. With our partners, we’re building capacity to accelerate 
access to sustainable housing solutions for youth across Canada. 

Project Highlights
Next Step: Affordable Housing 
and Supports for Youth   

BGC Prince County: LifeHouse  

Youth Opportunity Grant Recipient  

Summerside, PEI 

LifeHouse supports youth and young families 
through a three-stage housing model that moves 
residents from emergency shelter to transitional 
and permanent housing, strengthened by case 
management and wraparound supports. With 
support from the Youth Opportunity Grant, 
LifeHouse opened a new 24-unit permanent 
housing facility in August 2025, expanding 
long-term housing options and supporting 72 
women and children with 1,100 bed nights and 21 
successful housing placements. 

14

Shelter Diversion for Youth    

YouthLink  

Strategic Partner  

Scarborough, ON   

Funding enabled YouthLink to operate a 
homelessness‑prevention program that helped 
over 400 youth secure safe, stable housing 
outside the shelter system. Through family 
reunification, income‑support navigation, 
landlord advocacy, eviction prevention, 
and access to mental‑health and other vital 
supports, the program provided young people 
with the resources needed to achieve lasting 
stability. 

14

Photo courtesy of BGC Prince County: LifeHouse

Building Stability  
for Regina Youth    

Rainbow Youth Centre   

Youth Opportunity Grant Recipient  

Regina, SK  

With support from Youth Opportunity Grant, 
Rainbow Youth Centre helped 12 youth move 
into stable homes, complete with furnishings and 
wraparound services. Youth were also provided 
counselling, mental health and wellness supports, 
and pathways to education and employment.  

“ ””
From on the streets to my own apartment, 
to detox to treatment and a home. I love my 
bed, I love my pillows, I love my life!

   �Cassandra,  
Youth, Rainbow Youth Centre

“
15

The Transitional Housing Program (THP) 
provides youth with a safe, stable place to step 
out of crisis and begin rebuilding their lives. 
Through supportive housing, mental‑health 
guidance, and life‑skills development, THP 
helped young people move from survival mode 
toward long‑term stability. Youth consistently 
describe the program as a turning point that 
offers safety, structure, and hope. 

From the Bunker to a Place of 
Their Own: A Journey Toward 
Independence    

Dans la Rue   

Strategic partner  

Montreal, QC  

Youth Impact: Transitional 
Housing Program (THP)   

Youth Impact Jeunesse     

Youth Opportunity Grant Recipient  

Moncton, NB  

Dans la Rue’s Bunker remained a critical lifeline 
for youth in crisis, recording 2,351 visits in 
2024-2025 and offering one of Montreal’s only 
low‑barrier, youth‑focused emergency shelters. 
Counsellors provided intensive one-on-one 
guidance in both the Bunker and the Housing 
complex, helping young people build skills, 
secure long-term housing, and move toward 
lasting stability. 

15

Photo courtesy of Youth Impact Jeunesse



Preparing Youth for Employment 

Preparing Youth for Employment

Young people thrive when they have the skills, confidence, and opportunities to succeed in the 
workforce. At The Home Depot Canada Foundation, we invest in employment supports that help 
youth build sustainable futures. Through job‑readiness programs, skills training, mentorship, 
and community partnerships, we work with youth‑serving organizations to reduce barriers to 
employment and open pathways to independence. 

Through TradeWorx™, our initiative expanding access to skilled trades training, wraparound 
supports, and employer connections, we’re helping create stronger pathways to employment. 
Together with our partners, we’re strengthening employment supports that help young people 
gain meaningful work experience, build financial stability, and take the next steps toward thriving 
adulthood. 

Project Highlights

Building Stability Through 
Support and Skills  

Blue Door  

TradeWorx™ Partner   

Toronto, ON   

16

“
”

Growing up, I was facing homelessness, 
abuse, incarceration, and a battle with 
depression and PTSD. At Construct, 
not only did I get certifications and 
learn hands-on skills, I was supported 
throughout the program with transportation, 
groceries and psychotherapy. Now, I am a 
first-year apprentice with a full-time job and 
I can proudly support my family.

   �Vicky,  
Construct Graduate

“

”
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Empowering Youth Through 
Employment and Stabilizing 
Support  

Youth Services Bureau of Ottawa (YSB) 

Strategic Partner  

Ottawa, ON   

YSB provides safe shelter, transitional housing, 
and wraparound supports that help youth 
move from crisis to stability. In 2025, funding 
strengthened employment services across 
shelters and housing sites and supported key 
capital upgrades to improve long-term housing 
quality. Youth gained confidence, job readiness, 
and stability, building the foundation for 
independence and brighter futures. 

Skilled Trades Training  
and Community Impact     

Trades Guild   
TradeWorxTM Partner  

Calgary, AB   

Trades Guild provides hands‑on trades training 
that builds youth skills and career pathways. In 
2025, the program supported 17 graduates, with 
88% securing full-time work and 88% entering 
the Blue Book Apprenticeship Program. Through 
its carpentry services, Trades Guild also helped 
renovate a new building for a partner supporting 
female youth transitioning off the streets, 
extending its impact into the community. 

“Honestly the trainee program made a huge 
impact in my life, it helped me find stability, 
structure and routine again.  

Purpose staff and other trainees in my 
cohort supported me in continuing and 
completing the program. Now I share my 
experience with the new cohorts and I’ve 
connected with the new trainees joining the 
program. 

I’ve recommended this program to so many 
of my friends as it truly helped me turn my 
life around. Since completing the trainee 
program, I was hired onto a crew full time 
and I’m so grateful I had the opportunity 
to become a part of this organization and 
team.

   �Abigail,  
Purpose Construction Trainee

“

A Pathway Back to Routine  
and Hope 

Purpose Construction    

TradeWorx™ Partner  

Winnipeg, MB   

””17

Blue Door’s Construct program equips youth with 
hands‑on trades training and the wraparound 
supports they need to succeed. With TradeWorx™ 
funding, 30 participants gained valuable 
certifications, strengthened their economic 
stability, and transitioned into meaningful, long-
term employment.

Photo courtesy of Blue Door

Photo courtesy of Purpose Construction



Creating safe spaces for youth 

Restoration and Empowerment For  
Social Transition Centre (REST Centres)  
Orange Door Project Campaign Partner    

Brampton, ON   

For the past two years, the Orange Door Project 
funding has enabled REST Centres to open 
doors to safety and stability for BIPOC youth 
who experience housing insecurity and systemic 
barriers. This support has strengthened the 
quality of the homes youth move into, creating 
spaces where they can rest, rebuild, and begin 
planning for their future. 

“
””

For the young people we serve, an orange 
door represents more than shelter; it 
signals dignity, hope, and the belief that 
they deserve a safe place to thrive. Being 
a partner in the Orange Door Project 
campaign affirms our shared commitment to 
walking alongside youth as they move from 
uncertainty toward independence.

   �Dagma,  
Founder and Executive Director,  
REST Centres

“

“We work here, live here, and serve these families every day. Supporting a local partner means we 
can see the real impact of every dollar raised and know it’s helping youth right here in Brampton.

   �Manik,  
Assistant Store Manager, Store #7239, Brampton East

“
””

Stories of Impact 

Customer Engagement 

The Orange Door Project Campaign  
Thanks to our dedicated Orange Apron associates and generous 
customers in 2025, The Orange Door Project campaign contributed  
$2.9 million to local charities that support youth across Canada.  

 
As a national fundraising initiative, we remain committed to raising funds 
for local charities focused on preventing and ending youth homelessness 
in Canada, ensuring young people receive the support they need to build 
brighter futures.

invested into 127 local youth-
serving charities across Canada

raised through The Orange Door 
Project campaign directly support 
youth in the local community

$2.9 MILLION 100% of funds 

18 19

Photo courtesy of our South Keys store (#7158)



“ ””
SHIP has a long-standing partnership with 
Home Depot Canada that is incredibly 
valued. We have worked with multiple 
HD stores on Team Depot led events 
and projects that truly enhance the work 
of SHIP for the clients in our shared 
communities.

   �Sharlene,  
Services and Housing In the Province

“

“
””

With the support of the Orange Door 
project, we have been able to establish 
appropriate standards for engaging with 
individuals in need. Our social workers 
now have access to essential resources to 
guide those we serve along their respective 
pathways. We have been partnering with 
Orange Door for approximately 7 to 8 
years, and it is always a pleasure to visit 
the l’Acadie location and share updates 
on our initiatives with your valued clients. 
Having a prominent organization like Home 
Depot support our efforts has a meaningful 
impact, as it demonstrates the community’s 
collective commitment to assisting those 
in need. We believe that everyone should 
contribute in their own way, and Home 
Depot’s involvement exemplifies this 
commitment.

   �Enrique,  
RAP Jeunesse

“

Housing Stability and 
Employment Supports  
for Youth   

Services and Housing In the Province (SHIP)      
Orange Door Project Campaign Partner   

Mississauga, ON  

Strengthening 
Community‑Based  
Supports in Montreal    

RAP Jeunesse        
Orange Door Project Campaign Partner   

Montreal, QC  

The Orange Door Project funding helped SHIP 
youth stay housed, employed, and connected. 
Through the Housing Stability Fund, young 
people covered moving costs, emergency 
repairs, technology and transportation, 
preventing homelessness during financial strain. 
Employment coaching and job placements also 
built confidence and opened doors to meaningful 
work. Together, these supports strengthened 
stability, promoted wellness, and helped youth 
move toward lasting independence within their 
community.  

Customer Engagement

20

On Giving Tuesday, The Home Depot Canada Foundation’s Orange Door Project came to life 
in stores and communities across the country. By leveraging national broadcast coverage, we 
amplified the message that every donation—made in‑store or online—would be fully matched by the 
Foundation. The response from our associates and customers was extraordinary, raising $209,682 
in a single day. This collective effort demonstrates the power of community-driven giving, 
bringing us closer to our $125 million by 2030 goal while supporting local charity partners and the 
communities they serve. 

21

Giving Tuesday   



Associate and Community Engagement  

 
 

invested in Team Depot 
Community Partner Grants 

associates volunteered over 
48,000 hours nationwide  

6,860100% $330,000
of stores participated 
in a Team Depot event

In 2025, a Team Depot project from Sarnia store 
#7153 helped the Children’s Aid Society of Sarnia 
and Lambton County transform their Green Room 
into a safe, welcoming space for youth. With a 
$10,000 Team Depot Community Partner Grant, 
associates refreshed indoor and outdoor areas 
with new furniture and plants, supporting  
a therapeutic environment. 

Team Depot 
Team Depot is The Home Depot’s associate volunteer force. Our associates donate their time and 
talents to improving the wellbeing of local communities. In 2025, The Home Depot Canada’s Team 
Depot volunteer program showed its unwavering commitment to communities nationwide. With 100% 
of stores actively participating, impactful projects alongside charity partners took place throughout 
the year, uniting all stores and office locations to support local communities across Canada  

In 2025, over 580 associates across Canada participated in events with our National Partnerships:  

22

Supporting Healing Spaces   

Children’s Aid Society of Sarnia       
Team Depot Grant Recipient     

Sarnia, ON   “I’m still in awe of the transformation. The 
space is becoming a peaceful oasis for our 
youth, and I’m so grateful for the incredible 
work the team has done.

   �Maggie,  
Children’s Aid Society of Sarnia

“
””

Stories of Impact 
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“This neighborhood faces ongoing 
challenges related to poverty and 
homelessness, which are part of daily life 
here. When the community sees Home 
Depot taking concrete action to help, it 
does not go unnoticed.

   �Jean-Michel,  
Store Manager, Store #7128, St-Henri

“

””

In 2025, Polo Park store #7057 strengthened 
its connection with SNA by supporting much 
needed improvements to the Magnus Eliason 
Recreation Center (MERC) youth space. What 
began as a local effort grew into a district-
wide initiative, with more than 40 associates 
and partners transforming the centre inside 
and out. This Team Depot event was more 
than a volunteer opportunity; it was about 
creating a space that encourages confidence, 
creates opportunity and supports growth for the 
youth who rely on it. For the Team Depot project 
lead, one moment captured the project’s impact: 
a young boy’s joyful exclamation, “The MERC is 
beautiful now!” 

A Tradition of Impact   

Mission Bon Accueil / Welcome Hall Mission  

Team Depot Grant Recipient   

Montreal, QC  

Creating Space for Growth   

Spence Neighbourhood Association Inc. (SNA)      

Team Depot Grant Recipient   

Winnipeg, MB   

Each September, Home Depot stores across 
Quebec come together to renovate or enhance a 
Welcome Hall Mission location—a long‑standing 
tradition that continued this year with associates 
from 17 stores and regional partners from the 
Laval District. At the Mission’s De Courcelles 
site, teams transformed the backyard into a 
welcoming space for youth, while more than 
30 associates supported the food bank serving 
3,000 families. 

Photo courtesy of Mission Bon Accueil



The Home Depot Canada Foundation’s Community Build is more than just a renovation project—it 
is a powerful demonstration of what happens when a community unites for a common goal. On a 
hot and sunny day in mid-August 2025, that spirit of partnership was on full display as over 250 
volunteers from The Home Depot Canada and our dedicated vendor and supplier network joined 
forces to complete a wide range of essential interior, exterior, and training‑space upgrades across 
three vital youth service sites. 

This year’s Community Build supported two of the Foundation’s key partners in their mission to end 
youth homelessness:
 
     �•360°Kids: A longstanding strategic partner, 360°Kids has spent 35 years providing safe housing 

and essential resources to at-risk youth in the York Region. By supporting over 3,500 young people 
annually, they provide the foundation for a successful transition to stability and independence.  
•Building UP: As a member of the Foundation’s TradeWorx™ program, Building UP empowers 
Toronto youth facing barriers to employment. Through hands-on training and certification, they 
help young people launch sustainable careers in the skilled trades. 

The incredible talent and “sweat equity” invested during this Community Build will have a lasting 
impact, ensuring our partners have the high-quality spaces they need to help youth thrive. 

Building Hope: How Our Vendors  
Are Transforming Youth Spaces 

Community Build 

“
””

It was wonderful to see and meet so many 
amazing suppliers throughout the day at our 
three sites working to improve the homes 
that our youth live in. The workmanship of 
the final projects is just amazing and we 
have been sharing photos to our groups of 
the work that happened and everyone is 
just so thrilled with the results. 

The youth at SHINE are going to come 
back home from their short Niagara trip to 
see new landscaping, and improvements 
in their homes thanks to you all. And for 
our youth that will move into Herefordshire, 
they too will know about the care put into 
making their house a home for them.

�   �Lesley Sims,  
360°Kids

“ “
””

On behalf of Marc, myself, and the entire 
Building UP team, I want to share a 
massive thank you for yesterday’s build 
day. It was beyond our expectations - 
from the energy and enthusiasm of the 
volunteers to the incredible amount of 
work that was accomplished, it truly was a 
special day.

   �Brooke Smith,  
Building UP

“
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Photos from 2025 Community Build



Vendors and Suppliers

Thank you to our Annual  
Partners for their generous  
and unwavering support

26
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Gold

Silver

Bronze Orange Champion
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Thank You to our Home Depot 
Canada Foundation Board of 
Directors and Committee Members 

Governance 

2828 29

Providing valuable insights and guidance. 

Members:  
• Carolyn Black 
• Melodie C. 
• Mackenzie Dahms 
• Mardi Daley 
• Zachery Dickinson 
• Jenna-Marie Heon-Cowley 
• Justin R. Langan 
• Amanda M. 
• Sam Osman 
• Astrid Stuglik

Providing input and feedback on the 
Foundation’s ongoing plans and activities. 

Members:  
• Rob Cresswell, Behr Process Corp 
• Mitch Dennehy, TTI Canada Inc 
• Randy MacDonald, Alexandria Moulding 
• Dan Kiatipis, The Peak Group of Companies 
• Barbara O’Reilly, Rheem 
• Cengiz Elmaagacli, Anatolia Tile

Providing guidance on strategy to increase and 
diversify customer fundraising initiatives and 
increase associate engagement.  

Members:  
• Janelle Beausoleil, Senior Manager,  
   Core Store Operations 
• Khalid Belkaid, Senior Director, Merchandising 
• Westley Cannata, Director,  
   Field Merchandising 
• Victor Dirisio, Vice President,  
   Information Systems 
• Craig Ingram, Senior Director, Merchandising  
   Operations 
• Jagmeet Rai, Senior Director, IT 
• Chuck Reimer, Regional Director,  
   Contractor Services 
• George Tserbis, Senior Director, Pro and  
   Tool Rental 
• Aileen Odoherty, Senior Director, Marketing  
   and Insights

Youth Advisory  
Committee 

Supplier Advisory 
Committee 

Customer Fundraising 
Committee 

We deeply appreciate the commitment and 
passion each member brings to our mission  
of supporting youth.

Steering our organization with dedication  
and vision.  

Members:  
• Aaron Jarosz, Vice President, Contractor  
   Services 
• Jean-François Chagnon, District Manager 
• Sandra Cole, Director, Contact Centre 
• Doug Graham, Vice President, eCommerce  
   and Marketing 
• Azmina Hussein, Vice President, Central  
   Operations 
• Ginny Hicks, Regional Vice President,  
   Eastern Region 
• Craig Ingram, Senior Director, Merchandising  
   Operations 
• Scott Smith, Vice President, Human  
   Resources 
• Jim Recore, Vice President, Merchandising 
• Rajendra Sidhaye, Director, Finance 
• Andre Vogl, Senior Director, Legal 
• Ryan Wilkie, Regional Director, Merchandising  
   Execution

Thank you for being part of this journey. 
Together, we’re building brighter futures  
for youth across Canada. 
 

Driving the work of The Home Depot Canada 
and Team Depot programs in each district 
across Canada. 

Members:  
Eastern Canada 
• Eli Baliki, Store Manager, 7158 South Keys  
• Dan Braund, Store Manager, 7132  
   Mississauga Brittania 
• Vera Ferreira, Store Manager, 7239  
   Brampton East 
• Ray Goral, D89 District Manager,  
   East Region Captain 
• Tracy Gizdic, Store Manager, 7033  
   London South 
• Denes Incze, Store Manager, 7262  
   Markham North 
• Deb Kelsey, Store Manager, 7251 Cobourg 
• Jeremy Kipfer, Store Manager, 7105 Waterloo 
• Yann Kerroch, Store Manager, 7163 Ste-Foy 
• Jenn Mcnamara, Store Manager, 7118 Orleans 
• Jean-Michel Martin, Store Manager, 7128  
   St-Henri 
• Robert Peters, Store Manager, 7134 Caledonia 
• Mark Weisner, Store Manager, 7151 Sydney

Western Canada  
• Candace Prokipchuck, D40 District Human  
   Resource Manager, Manitoba 
• Duane Brown, Store Manager, 7258  
   Lloydminster 
• Jon Degrano, Store Manager, 7053 Squamish 
• Justin Hannigan, Store Manager, 7234  
   Collingwood 
• Katia Miranda, Store Manager, 7259 Cambie 
• Moira Moloy, Store Manager, 7244 Huntsville 
• Kieran Moore, Store Manager, 7227 Edmonton     
   Westmount 
• Mike Renaud, Store Manager, 7067 Shawnessy 

Board of Directors 

District Community 
Investment Lead Captains  

• Ross Slator, Store Manager, 7056 Crossroads 
• Carmen Sund, Store Manager, 7055 Saanich

• Jenn Chambers, Manulife Financial 
• Steve Youngblut, CGC 
• Mike Almond, Canfor 
• Peter Kiley, Oldcastle Inc 
• Lara Nathans, McCarthy Tetrault LLP 
• Alan Brown, Moen 
• Mark Joedicke, Owens Corning 
• Patricia Noronha, Rustoleum  
• Cory Side, Stanley Black and Decker 
• Paul McLean, GoFor



THANK YOU TO OUR MANY SUPPORTERS,  
INCLUDING THE HOME DEPOT CANADA, SUPPLIERS, 

VENDORS, CUSTOMERS, AND OUR ASSOCIATES 

The Home Depot Canada Foundation is committed to preventing and ending 
youth homelessness in Canada. Through community partnerships, The 

Home Depot Canada Foundation aims to break down the systemic barriers 
that youth face, to achieve healthy pathways out of homelessness. 

thd_canadafoundation@homedepot.com 

www.homedepot.ca/Foundation 

Charitable Registration Number: 828431015RR0001 


